ENAVEK 2014-2020

ENIXEIPHZIAKO NPOrPAMMA
ANTAMQNIZTIKOTHTA« ENMIXEIPHMATIKOTHTA« KAINOTOMIA

a3 EpyaneioBbnkn
J) AViaywVIOTIKOTNTAS

A MIKPEZ & NOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon . MMAPAAZ KAI ZIA O.E. nou €dpeuvel atnv Mepipepeia Oeaoaliag evraxbnke otn dpdon «EpyaAgiobnikn
AvTaywVvIoTIKOTNTAG» npolnoAoyiopoU 400 ekaT. Eupm. H dpaon oToxeuel oTn BEATiwWON TNG avTaywVvIOTIKOTNTAG TWV
MIKPWV KAl NOAU HIKPpWV EMIXEIPACEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOUO TOUG TNV UIOBETNON OUCTNHATWV
Tunonoinong nioTonoinong, kabwg kal o branding kalr Yneiakr npoBoAn.

O ouvoAikoc npoUnoAoyiopoc TnG enevduong eivalr 83.400,00 € ek Twv onoiwv n Onuooia dandvn avépxeralr o€
41.700,00 € kal ocuyxpnuatodoTeital and Tnv EAAGda kai To Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng
Eupwnaikng 'Evwong.

To eniXEIpNHATIKO OXEDIO NOU EYKPIONKE Npog XpnHarodoTnon kail uAonoigital, nepiAapBavel enevOUOEIG
OTIC NAPAKATW KATNYOPIEG:

v Mnxavnuata - EEonAiopog

v MoTtonoinon MpoiovTwyv - Ynnpeoiwv - Aladikacliwv

v 2Zuokeudoia — ETikéTa - Branding

v Wnoeiakn MpoBoAn

v MeTapopika peoa

v MigBoAoyiko kOoTOC epyalopevwy (VEO NPOCWNIKO)

MEow TNG CUHHETOXNG OTNn ApAon, n eniXEipnon NETUXE:

v BeATiwon TNG avTaywvioTIKOTNTAG TNG

v au&non Tng kepdoopiag TnG

v evioxuon TnG eEwaTpEPEIAg

v €NEKTACN TNG ayopdg KE TN NPoabnkn VEWV NPOIioOVTWY & UNNPECIWV
v €€ao@aAion uywnAoTEPNG NoIOTNTAG NPOIOVTA & UNNPETIEG

v au&non Tng napaywyikoTnTag & BeATiwon AsiToupyikwv d1adikaciwyv
v evioxuaon TnG ENIXEIpNHATIKOTNTAG

v dnuioupyia / dlaTnpnon NoloTIKWV BECEWV £pyaaciag

Me Tn oupBoAn Tou EMAVEK evioxUBnkKe n enixeipnon anopePovTag opeAN 0TNV avraywvioTIKOTNTA TNG XWpac Kadwc

KAl gTnV TOMIKA OlIKOVouid.
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EIAIKH TPAMMATEIA AIAXEIPIZHE avanTuén - epyaoia - akAnAeyyd
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Mepupepetakng Avantuing

Me tn cuyxpnpatodétnon tns EAAAdas kai tns Eupwnaikns Evwons



